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FORWARD-LOOKING INFORMATION  We have used, throughout this Annual Information Form, different statements that could, 

within the context of regulations issued by the Canadian Securities Administrators, be construed as being forward-looking information.  

In general, any statement contained in this Annual Information Form, which does not constitute a historical fact, may be deemed a 

forward-looking statement. Expressions such as “expect”, “intend to increase”, “consider” and other similar expressions are generally 

indicative of forward-looking statements. The forward-looking statements contained in this Annual Information Form are based upon 

certain assumptions regarding the Canadian food industry, the general economy, our annual budget as well as our 2009 action plan. 

These forward-looking statements do not provide any guarantees as to the future performance of the Company and are subject to 

potential risks, known and unknown, as well as uncertainties that could cause the outcome to differ significantly. An economic slowdown 

or recession or the arrival of a new competitor are examples of risks described under the “Risk Management” section on pages 30 to 32 

of the 2008 Annual Report which could have an impact on these statements. We believe these statements to be reasonable and pertinent 

at the date of publication of this Annual Information Form and represent our expectations. METRO INC. (the “Company”) does not intend 

to update any forward-looking statement contained herein, except as required by applicable law.

1 IncorporatIon

1.1 INCORPORATION OF THE ISSUER  The Company is governed by Part IA of the Companies Act (Québec) and results from the 

amalgamation on April 30, 1982 of Métro-Richelieu Group Inc. and United Grocers Inc.  Métro-Richelieu Group Inc. was incorporated 

under the name Magasins LaSalle Stores Limitée by letters patent dated December 22, 1947 under the Companies Act (Québec) and in 

September 1976, the company, then known as Metro Food Stores Ltd., merged with Richelieu Groceries Limited under the name Métro-

Richelieu Inc., which was changed to Métro-Richelieu Group Inc. in 1979. United Grocers Inc. was incorporated under the Companies Act 

(Québec) by letters patent dated August 31, 1928. By certificate of amendment dated September 25, 1986, the Company’s name was 

changed from Groupe des Epiciers Unis Métro-Richelieu Inc., the name which it had used since its amalgamation on April 30, 1982, to 

Métro-Richelieu Inc. By certificate of amendment dated January 26, 2000, the name of the Company was changed to its present name.

The Company’s head office and principal place of business is located at 11011 Maurice-Duplessis Boulevard, Montréal, Québec, 

H1C 1V6.

In this Annual Information Form, “METRO” means, depending on the context, the Company and all or some of its subsidiaries 

collectively or the Company or one or more of its subsidiaries.

1.2 SUBSIDIARIES – The following table lists METRO’s main subsidiaries, the jurisdiction under which they are incorporated, the 

percentage of the voting rights and the percentage of the non-voting securities of its subsidiaries held by METRO:

    Percentage of  
   Percentage of non-voting  Jurisdiction of 
   voting rights shares incorporation

Metro Richelieu Inc. 100%  100%  Canada 
McMahon Distributeur pharmaceutique Inc. * 100%  100%  Canada 
Metro Ontario Inc. ** 100%  N/A  Canada

* METRO holds this company indirectly through Metro Richelieu Inc.  
** A&P Canada Inc. changed its name to Metro Ontario Inc. on August 7, 2008.

2 General Development of the BusIness over the past three Years

Over the past three fiscal years, i.e. 2008, 2007 and 2006, METRO and its retailers have invested $913 million in the food stores. Major work 

was carried out on a total of 183 stores, with 44 new stores, 34 stores expanded and 105 stores fully renovated.

These investments laid solid and durable foundations throughout the network on which METRO and its retailers continue to grow. 

Our retail network meets real customer needs by offering friendly stores, personalized service and a wide range of quality products at 

very competitive prices.
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The highlights of the past three years are described below:

2008

During fiscal 2008, the integration and harmonization of the business practices and information systems of METRO’s Québec and Ontario 

divisions continued.

In this vein, the Company’s private label product line was consolidated into two major brands: Irresistibles for high-quality products 

and Selection for more common products. The transition from one brand to the other includes new packaging and a new product 

signature and is progressing gradually.

In 2008, the Company announced its new strategy to convert the five conventional supermarket banners in the Ontario market, 

namely, A&P, Dominion, Loeb, Ultra Food & Drug and The Barn Markets, to the Metro banner, over a period of approximately  

15 months (1). The conversion began in September with the Dominion stores in the Toronto area.

The Company repurchased the 36 Food Basics stores that had been operated by franchisees in Ontario. As a result of the repurchase, 

all of the Ontario stores are now corporate stores, with the exception of five stores under the Loeb banner.

The Company also adopted a new corporate logo and changed the name of the Ontario subsidiary from A&P Canada Inc. to Metro 

Ontario Inc.

In Québec, the Company rationalized certain fish, fruits and vegetables and institutional clients warehouses.

During the fiscal year, Mr. Eric R. La Flèche was appointed President and Chief Executive Officer of the Company, while Mr. Pierre  

H. Lessard, who retired as President and Chief Executive Officer on April 15, 2008, became Executive Chairman of the Board of 

Directors. Mr. Robert Sawyer was appointed Senior Vice-President, Ontario Division and Mr. Christian Bourbonnière took over as Senior  

Vice-President, Québec Division.

2007

The main achievements of 2007 were the integration and harmonization of the business practices and information systems of METRO’s 

Québec and Ontario divisions.

METRO met the deadline set for the information systems conversion, having completed the conversion in July 2007.

During the fiscal year, METRO completed the analysis of its private label product line and prepared an action plan aimed at 

converting all of its brands to two, i.e. Irresistibles, a high-quality private label that meets the most stringent standards of quality and 

Selection, the private label that covers common products, mainly grocery products. The introduction of the Irresistibles brand into the 

marketplace began in September 2007 while the Selection brand will be launched in 2008.

In 2007, METRO also analyzed the possibility of rationalizing the five supermarket banners in the Ontario market: A&P, Dominion, 

Loeb, Ultra Food & Drug and The Barn Markets. Over the next fiscal year, METRO will announce its plans in this regard.

The Great Atlantic & Pacific Tea Company, Inc. (“A&P US”) sold all its METRO shares on November 29, 2007. The Company exercised 

the option to buy shares which was granted to it by A&P US and purchased 1.5 million of the METRO Class A Subordinate Shares sold by 

A&P US for an aggregate consideration of $40.9 million. The shares purchased by the Company were cancelled and counted against the 

limit that the Company is authorized to purchase under the terms of its current normal course issuer bid program.

(1) See section on “Forward-Looking Information” on page 3
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2006

Following the acquisition of A&P Canada Inc. (now known as Metro Ontario Inc.), METRO continued the implementation of its integration 

and rationalization plan. The plan, which includes three pillars, namely the store network, the integration of METRO’s operations and the 

implementation of the Company’s information systems at A&P Canada Inc., progressed significantly in fiscal 2006. The Company finished 

converting the Ontario Super C discount stores to the Food Basics or Loeb banner and put in place new organizational structures that 

optimize the Québec and Ontario divisions’ operations, such as a national procurement group for grocery and private label products 

to provide the various banners with the best products at the best possible prices. With $51.3 million in synergies achieved in fiscal 2006, 

METRO exceeded its initial first-year target of $35 million.

During fiscal 2006, METRO realized a gain of $10.5 million before taxes on the disposal of its 14% interest in Achille de la Chevrotière 

Limitée, a grocery distributor located in Northwestern Québec. 

3 Description of the Business

3.1 BUSINESS OF THE COMPANY – Although the food retailing markets in Québec and Ontario are highly competitive, METRO holds 

a leadership position in them and intends to increase its market shares (1) thanks to its site selection, dynamic marketing focused on 

consumer needs and the modernization of its stores and information systems.

The following table shows the changes in the number of food stores supplied by METRO during the fiscal year, by banner and by 

province:
    Québec  Ontario

       Marché      The Ultra 
    Metro  Super Riche-    Domi-  Barn Food Food 
    Plus Metro  C  lieu total Metro A&P nion Loeb  Markets   & Drug  Basics total

September  
 2007  74 146 58 102 380 — 66 49 32 9 3 116 275 

September  
 2008  81 140 61 100 382 6 67 43 32 8 3 117 276

In all, METRO operated or supplied 658 food stores in Québec and in Ontario.

METRO also supplies almost 3,600 customers such as oil companies, hotels and restaurants, as well as small retail outlets.

The Company’s five warehouses and three cash-and-carry stores ensure the procurement and storage of grocery products, general 

merchandise, non-perishable goods and certain dairy products.

METRO also operates 11 warehouses for the procurement and storage of meat, frozen foods, fruits and vegetables as well as for the 

supply of institutional clients and small retail outlets.

The Company operates in the pharmaceutical sector and serves directly, from two warehouses or through authorized suppliers, 

independent and/or (in Ontario) corporate drugstores and health care institutions such as hospitals and nursing homes throughout 

Québec and Ontario.

Its subsidiary, McMahon Distributeur pharmaceutique Inc., is the franchisor for the Brunet banner. McMahon Distributeur 

pharmaceutique Inc. also supplies a network of drugstores focusing on professional pharmacy services that operate under the Clini 

Plus banner. 

As of September 27, 2008, 78 of Metro Ontario Inc. stores provided full in-store pharmacy services. These drugstores operate under 

two banners, Pharmacy and Drug Basics. McMahon Distributeur pharmaceutique Inc. supplies these Ontario drugstores.

(1) See section on “Forward-Looking Information” on page 3
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The following table shows the changes in the number of pharmacies supplied by METRO during the fiscal year, by banner and  

by province: 
   Québec 

 

Ontario

   Brunet  Clini Plus  Pharmacy  Drug Basics

September 2007 114  71  51  27 

September 2008 120  70  51  27

In all, METRO operated or supplied 268 drugstores in Québec and in Ontario.

The Air Miles Reward Program is offered to customers of certain banners of METRO throughout Ontario. The program offers 

METRO’s customers discounts and other loyalty rewards, while providing METRO with increased customer loyalty and insight into 

customer buying habits as part of an overall customer relationship management strategy.

3.2 CLIENTS AND SUPPLIERS – The Metro, Metro Plus, Super C, Marché Richelieu, Loeb, Dominion, A&P, Ultra Food & Drug, The Barn 

Markets and Food Basics banners are designed to meet specific consumer needs. Each one presents a consistent image to the public and 

is backed by specialized technical support.

The Company offers a range of services to its banner retailers and, in many cases, these services are self-financed since they are 

billed directly to the stores that use them. The services include merchandising, marketing and advertising programs as well as retail 

accounting and data processing, store installations and equipment, insurance programs and other analysis and advisory programs. As 

a whole, these products and programs reflect METRO’s policy, which is to offer its affiliated retailers and franchisees a comprehensive, 

high-quality service. METRO also offers its banner retailers a range of commercial programs, as well as rebates and loyalty incentives, all 

of which are competitive in the food industry.

METRO also offers most of these services to its Brunet banner franchisees through its subsidiary, McMahon Distributeur 

pharmaceutique Inc.

METRO grants the right to operate under its banners at its sole discretion. Retailers who wish to operate under one of the Company’s 

banners must first meet certain criteria. Most affiliated retailers are bound by various agreements with METRO.

The Company’s operations are not dependent on a single client or a small number of clients and are not seasonal in nature. The 

Company maintains business relationships with a large number of national and regional suppliers and holds sufficient inventories to 

ensure product availability.

3.3 HUMAN RESOURCES – As of September 27, 2008, the Company had 65,000 direct and indirect employees. METRO employed 

directly 39,931 persons, 36,196 of whom were governed by 126 collective agreements. During the past fiscal year, METRO negotiated 

and renewed 26 collective agreements covering 14,842 employees. These agreements are in force for periods ranging from 24 months to  

96 months and expire between June 19, 2009 and March 17, 2017. As of September 27, 2008, 9 collective agreements had expired and 

are or will soon be under negotiation. These collective agreements covered 644 employees. Over the next fiscal year, 30 collective 

agreements covering 14,487 employees will expire or will be reopened with regard to compensation.

Finally, 59 collective agreements will expire, while two collective agreements covering 6,223 employees will be reopened with 

regard to compensation between September 27, 2009 and September 12, 2015.

METRO considers its labour relations to be satisfactory (1).

3.4 TRADEMARKS AND TRADE NAMES – The Company uses and has exclusive ownership of several trademarks and trade names. 

Its principal banners are Metro, Metro Plus, Super C, Marché Richelieu, Loeb, Dominion, A&P, Ultra Food & Drug, The Barn Markets, 

Food Basics, Brunet, Clini Plus, Pharmacy and Drug Basics. Its private labels are identified by the following trademarks, among others: 

Irresistible, Irresistibles, Merit Selection Merite, Selection, Super C, Econochoice, Master Choice and Equality. The Company makes sure 

that it protects these assets by registering them or by other measures. Furthermore, in connection with the acquisition of A&P Canada 

Inc., the Company and A&P US have entered into an agreement for the use of the marks “A&P” and “Atlantic & Pacific”.

(1) See section on “Forward-Looking Information” on page 3
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3.5 SOCIAL AND ENVIRONMENTAL POLICIES – The Company applies an environmental policy which specifies that the Company 

must take the necessary steps to comply with applicable legal requirements and to improve, on an ongoing basis, its environmental 

performance. A committee made up of members of management ensures the implementation of the policy and of programs to reduce 

the impact of operations on the environment. Environmental audits are conducted regularly in all of the Company’s facilities and corrective 

actions, if necessary, are taken quickly. 

To the Company’s knowledge, requirements related to environmental protection do not and will not have any significant impact  

on METRO’s capital spending, earnings or competitive position within the normal course of its operating activities (1).

In addition, in its efforts to ensure the well-being of its employees at work, METRO has adopted a policy prohibiting any form  

of harassment.

3.6 RESEARCH AND DEVELOPMENT – METRO, through its marketing research department, produces studies on consumer food 

habits and needs. Moreover, the Company has a department dedicated mainly to the development of private-label products to better 

serve customers’ new consumption patterns.

3.7 REGULATIONS – METRO’s operating activities require certain government permits and licences, in particular pertaining to the sale 

of alcoholic beverages, tobacco, lottery tickets and the distribution of pharmaceuticals and medical devices. METRO believes that it holds 

all licences and permits required for the proper conduct of these activities in accordance with the law. Moreover, the Company sells or 

distributes certain food and health products subject to price regulation, such as: prescription drugs, milk, beer and wine.

3.8 LOAN OPERATIONS – METRO does not have any loan operations. However, in the normal course of its business, situations may 

arise where METRO grants loans.

3.9 REORGANIZATIONS – Since 2006, the Company carried out the following corporate reorganizations:

1.  On September 19, 2007, A&P Canada Co. became a limited liability company (LLC) under Nova Scotia law and changed its name 

to A&P Canada Inc. On September 26, 2007, it became a federally incorporated company under the Canada Business Corporations 

Act. It merged with Loeb Canada Inc. on September 30, 2007, keeping the name A&P Canada Inc.;

2.  4296711 Canada Inc., A&P Canada Inc.’s sole shareholder and a subsidiary of METRO, was wound up into METRO on  

September 27, 2007; and

3. On August 7, 2008, A&P Canada Inc. changed its name to Metro Ontario Inc.

3.10 RISK FACTORS – The risk factors are described on pages 30 to 32 of METRO’s 2008 Annual Report under “Risk Management” in 

Management’s Discussion and Analysis.

4 DiviDenDs 

The dividend policy is described on page 22 of METRO’s 2008 Annual Report under “Dividend Policy” in Management’s Discussion  

and Analysis.

In the past three fiscal years, the Company paid the following dividends per share:

Dividends paid

Class of Share  2008  2007  2006

Class A Subordinate Shares $ 0.49 $ 0.45 $ 0.415 
Class B Shares $ 0.49 $ 0.45 $ 0.415

(1) See section on “Forward-Looking Information” on page 3
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5 Share Capital StruCture

The Class A Subordinate Shares and the Class B Shares of the Company are restricted shares (within the meaning of the applicable 

Canadian securities regulations) in that they do not carry equal voting rights. Each Class A Subordinate Share entitles its holder to one 

vote and each Class B Share entitles its holder to 16 votes. As regards to any dividends declared, paid or reserved for payment during 

any fiscal year in respect of the Class A Subordinate Shares and the Class B Shares, the Class A Subordinate Shares and the Class B 

Shares will participate on a per share basis. In the event of the Company’s liquidation or dissolution or of any other distribution of its 

assets among its shareholders with a view to winding up its business, all Company assets available for distribution and payment to 

the holders of Class A Subordinate Shares and Class B Shares will be paid and distributed equally on a per share basis to the holders 

of Class A Subordinate Shares and Class B Shares.

Subject to the restrictions hereinafter provided, if a take-over bid for the Class B Shares is made to the holders of Class B Shares 

without being made simultaneously and on the same terms and conditions to the holders of Class A Subordinate Shares, each Class A 

Subordinate Share becomes convertible into one Class B Share at the holder’s option in order to entitle the holder to accept the take-over 

bid, from the date the take-over bid is made. However, such right of conversion is deemed not to have become effective if the holders 

of Class B Shares who hold, directly or indirectly, more than 50% of the Class B Shares outstanding on the date of the take-over bid have 

refused the bid prior to its expiry. In addition, such right of conversion is deemed not to have become effective if the take-over bid is not 

completed by the offeror. The Articles of the Company contain a definition of a take-over bid which triggers such right of conversion, 

provide for certain procedures to be followed in order to exercise such right of conversion and stipulate that, upon the making of any such 

take-over bid, the Company or the transfer agent will communicate in writing with the holders of Class A Subordinate Shares in order to 

provide them with the particulars of the manner in which they may exercise their right of conversion. 

The Class B Shares are subject to restrictions regarding their issue, holding and transfer. No Class B Shares may be issued, held 

or transferred except in blocks of 10,800 (which number shall be adjusted in response to any Board-authorized stock split on the split’s 

effective date). Furthermore, these shares may not be issued, held or transferred except to persons meeting special criteria defined in the 

Articles of the Company. Class B Shares held by a disqualified holder will be converted into fully paid, non-assessable Class A Subordinate 

Shares at a rate of one Class A Subordinate Share for one Class B Share.

An agreement was entered into on August 15, 2005 between A&P US, A&P Luxembourg s. à r.l. (“A&P Luxembourg”) and the 

Company with respect to the issue of 18,076,645 Class A Subordinate Shares of the Company to A&P Luxembourg. This agreement came 

to an end on November 29, 2007, the day A&P US sold all its remaining shares of the Company.

Information concerning the issued share capital can be found on pages 49 to 51 of METRO’s 2008 Annual Report, in Note 14 to 

the Consolidated Financial Statements.
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6 Market for SecuritieS

6.1 TRADING PRICE AND VOLUME – The Class A Subordinate Shares of METRO are listed on the Toronto Stock Exchange under the 

ticker symbol MRU.A.

The table below shows the monthly range close-of-market highs and lows, monthly trading volume and average daily volume for 

the last fiscal year.

trading price and volume
       Total  Average 
   Monthly high  Monthly low  monthly  daily 
Month  ($)  ($)  volume  volume

October 2007 35.85  33.25  4,057,890  184,450 
November 2007 35.02  26.15  18,648,211  847,646 
December 2007 29.75  25.30  7,712,011  405,895 
January 2008 28.27  23.30  8,916,229  405,283 
February 2008 24.31  21.03  6,012,990  300,650 
March 2008 25.32  21.00  5,026,956  251,348 
April 2008 25.95  23.40  4,590,642  208,666 
May 2008 28.48  24.50  4,602,650   219,174 
June 2008 28.00  23.81  5,135,381  244,542 
July 2008 28.49  23.97  4,068,451  184,930 
August 2008 30.75  24.63  6,492,602  324,630 
September 2008 * 32.41  26.37  8,441,131  444,270

* For the period ended September 27, 2008

6.2 CREDIT RATINGS AND DEBTS – Credit Ratings:  During the year, Standard & Poor’s and Dominion Bond Rating Services (“DBRS”) 

both maintained a credit rating of BBB for the Company.

Credit ratings established by these rating agencies are based on quantitative and qualitative considerations relevant to the Company. 

The credit ratings are intended to indicate the risk that the Company will not satisfy its obligations on a timely basis and disregard certain 

factors such as market risk or price risk, since these factors should be considered by investors as risk factors in their decision-making 

process. Such ratings do not constitute a recommendation to purchase, hold or sell the securities and may be changed or withdrawn at 

any time by the rating agencies.

The Standard & Poor’s and DBRS ratings for long term borrowing vary between AAA and D. The BBB rating granted by Standard & 

Poor’s and DBRS testifies to the existence of adequate protection mechanisms. However, an unfavourable economic situation or changing 

circumstances could have a greater effect on the Company’s ability to meet its financial commitments compared with companies that 

have obtained a higher rating.

Debts:  On August 8, 2007, the Company renegotiated its credit facilities with its bank syndicate. The expiry term for these credit facilities 

has been extended to August 2012 and the relative interest rates have been reduced.

On October 12, 2005, METRO issued 10-year and 30-year medium term notes maturing respectively on October 15, 2015 and 

October 15, 2035.

The 10-year medium term notes in a principal amount of $200 million bear interest at a rate of 4.98% per annum and the 30-year 

medium term notes in a principal amount of $400 million bear interest at a rate of 5.97%.
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The table below indicates the principal amount outstanding at the end of the financial year considering the credit facilities and medium 

term notes mentioned hereinabove.

Financings *

      Principal  Principal 
      amount  amount 
      outstanding  outstanding 
      as of  as of 
Type   Maturing  09/29/07  09/27/08

Operating Credit **  08/15/2012 $ 0 $ 0 
Credit Facility  08/15/2012 $ 395 million $ 369 million 
Medium term notes (10 years)  10/15/2015 $ 200 million $ 200 million 
Medium term notes (30 years)  10/15/2035 $ 400 million $ 400 million

TOTAL    $ 995 million $ 969 million

* Amounts shown are rounded to the nearest million. 
** The authorized operating credit amounts to $400 million.

6.3 PRIOR SALES – Class B Shares are not listed on any Canadian or foreign stock exchange. There has not been any Class B shares 

issued during the financial year ending on September 27, 2008. For more information on the attributes of this share class, refer to Item 5 

of this Annual Information Form.

The medium term notes are neither traded nor listed on any recognized stock exchange.

7 EscrowEd sEcuritiEs and sEcuritiEs subjEct to contractual rEstriction on transFEr

Escrowed securities (as of September 27, 2008)

   Number of Escrowed Percentage 
Designation of the Class Securities of Class

Class A Subordinate Shares  965,135  1% 
Class B Shares 750,240  100%

The escrowed shares are Class A Subordinate Shares and/or Class B Shares of the Company pledged to METRO by some of METRO’s 

clients. Escrowed shares are held as collateral by METRO to be released and returned to the owner according to the required terms of 

credit or when the owner is no longer a client of METRO and no longer has any debts with METRO.
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